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| am going to talk about o
method that gets
99% open rates

by EVERY AMAZON BUYER
in the United States!



Loo
in the

It's a Postcard!

Mailbox!

For Your Purchase

Dear Valued Customer

If you are sotisfied with our product and servico,
pleose ider leaving positive feedback and

roting the details of the tronsoction.
~‘,~./\‘-\‘r\’r
If there is on issue with your order, please contoct us
first 50 we con resolve it before leaving feedback.

www.amazon.com/feedback



HELP OUR SMALL BUSINESS BY WRITING
AN AMAZON PRODUCT REVIEW

boy amazon

Customer reviews
2,467

out of 5 star Share your thoughts with other customers

Being a small business, we depend on customers who
leave reviewes of our products. Your experience with our
products is of great value, and helps not just us but

also other potential customers.

Your opinion is invaluable! Please take a minute to
, and thereby make customer experiences
with the products more transparent and useful.

_ Then we are, too! We'd love
It if you shared your experince.

1.Goto and sign into your account
2. Click
3. FInd your product and click

Return items
Write a product review

Aschive order
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WHY POSTCARDS WORK &9
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99% open rate because comes in U.S. mail NOT inside an envelope e —
Postcard response rates are 10-30% higher than social media :
Less cluttered: a few pieces of mail a day vs. 1000’s of online ads
30% of Amazon customers opt out of email follow-ups (then only 30% open
Often cheaper than social media clicks, rebate costs or discounts

95% of people have a positive response to receiving personal cards in the mail

Most don’t read package inserts and only 40-60% can be added to Facebook Audiences
Reach ALL of your customers and control who sees your message exactly when

Can get 5%+ REAL review response rates within 1-2 weeks after receive product

O If you add a coupon, less likely to discard a tangible item (the card) increasing conversion



Response Rate, by Select Direct Marketing Medium

sample sizes reported per medium, based on a survey that skewed slightly more towards B2C than B2B respondents

June 2017

Y\

® House/Total Prospect

0,
ki 0.4%

- 0.2% - 0.2%

Direct mail* Email* Paid search* Social media* Online display*
(n=98/80) (n=177/111) (n=88) (n=57) (n=49)

*CTR * Conversion Rate

MarketingCharts.com | Data Source: Data & Marketing Association (DMA) / Demand Metric




REQUIREMENTS

1
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Rectangular shape

First class mail is best, delivered in 1 to 3 days anywhere in USA

At least 3.5 inches high x 5 inches long by at least 0.007 inch thick
Maximum 4.25 inches high by 6 inches long x 0.016 inches thick
Can make bigger size for extra cost up to 6.125 inches x 11.5 inches by 0.25 inches thick
It costs 28 to 35 cents for the postage not including printing and labeling costs

Printing the card should never cost more than 10 cents each, usually much less
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area for mailing address only

safety
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postal marking area

area for mailing address only




TIPS

1 Also great for launches and before Lightning Deals & Prime Day

When designing your card answer, “what’s in it for me?”

Make your design colorful and eye catching but not too busy
Make an offer they can’t refuse (free gift, huge prize contest)
Send on their birthday, child’s birthday or holidays with coupon or offer for free gift

Use this link amazon.com/ryp on your postcard to quickly take them to reviews page

N 060 0 A WO DN

Use QR codes and call to action URLs






A POSTALYTICS

www.postalytics.com

Everytime someone orders on Amazon, a postcard is automatically sent



A4 POSTALYTICS

www.postalytics.com




POSTALYTICS

www.postalytics.com

Connect to your Amazon account in Minutes

Connect Amazon Seller Central + Postalytics in Minutes

It's easy to connect Amazon Seller Central + Postalytics and requires absolutely zero

coding experience—the only limit is your own imagination.

When this happens... then do this!

a New Order Send and Track a Postc... v

a New Order Send and Track a Postcard or

Triggers when a new order is Letter

received. Send a postcard or letter with
delivery and response tracking.




A~ POSTALYTICS

www.postalytics.com

Print & Mail Pricing

4x6 First Class
6x9 First Class

6x11 First Class




A4 POSTALYTICS

www.postalytics.com

Postcard design template makes sure your artwork complies with mailing rules




A~ POSTALYTICS

www.postalytics.com

You can use pURLS — unique personalized urls and it also creates QR codes




A4 POSTALYTICS

www.postalytics.com

Get stats on delivery, clicks and more. Map custom variables, create campaigns
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Automatically send postcards
to anyone who visits your

website or a landing page
even if they never give you

their address!
@ postcardretargeting




Cards Are "APl Handwritten” so they seem Very Personal and Always Get READ!




GICIOIONC

add some code from Thanks.io to your brand’s website or landing page

prompt user to share location (accurate to 50 meters & can tell if Wifi or mobile)
system figures out their mailing address based on their geo location

in many cases you will also get their email address and phone number!

automatically added to your list — then can even target by state if you want also

@ postcardretargeting Home How It Works? Pricing Contact

Design your postcard, front Add a few lines to your Generate addresses, & send
& back. website & adjust your postcards automatically.
settings.



Don't always
dream big.
Dream smart.

- Kevin King




